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现新闻背后的组织架构的意志。赫伯特·甘斯 (Herbert J·Gans)在 《什么在决定

















































影响深远，例子比比皆是。如在历史研究领域，沃尔什 (William H. Walsh)就认为























































































克斯密特也有着同样的想法。他对霍布斯 (Thomas Hobbes)研究中的 “过度生产”
现象进行分析后宣称:在历史编纂领域，“简括地说，我们不再有任何文本、任何过
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5 On Xi Jinping's Thought on National Cyber Power in the New Era
·Tang Jingtai, Lin Rupeng
Xi Jinping's thought on strengthening national cyber power in a new era is an important part of Xi Jinping's
thought on socialism with Chinese characteristics for a new era. This idea is based on the understanding of the
natural laws that govern the internet and the development of society. It has put forward a series of themes
concerning the future of human society in the internet age, the development of the internet and society, the
concrete strategy for making China a cyber power, and internet governance. These new ideas are epochal,
practical and systematical. They are the latest achievements of Marxist theoretical innovation in the
information age.
21 Understanding Social Justice: Media Construction and Public Perceptions in China
·Su Zhenhua
Exploiting data from the China General Social Survey (2013), this article examines the effect of media
construction on public perceptions of social justice. In spite of the relatively large income inequality, Chinese
people nevertheless feel that society is generally fair. Trust in the mainstream media, the frequency of using
mainstream media sources, and the effectiveness of media communication significantly increase the sense of
social justice among Chinese people. Our results demonstrate that public perception of social justice is a
consequence of media construction and social construction. Under the influence of media construction, income
levels do not have effects on people's awareness of social justice. In sync with the social development in China,
the effects of media construction and social construction on perceptions of social fairness will decline. To
maintain the positive public appraisals of social justice, mainstream media need to safeguard the rights and
interests of low-income citizens, who should be provided with more opportunities and higher incomes.
41 Dynamic Oscillation: The Historicity of News Text from the Perspective of New Historicism
·Yan Lifeng, Wang Xuan
From the perspective of new historicism, historical works can be regarded as narrative discourses. Oscillation is
not only the subject's normal behavior and the text's existing mode, but also a kind of interpretative way of
touching the truth. Western news text is not a natural mirror. Historicity and textuality are converging. As a
discourse event, they turn into an important force that shapes the society. This article tries to use relevant
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concepts to explain the historicity of news text in three aspects: the journalist, text, and interpretation. The
journalist is the subject with activity and compliance. As negotiator of social forces, his text is known as the
product of power, and brings resonance and wonder in the process of circulation with the whole cultural
system. While facing such a meaningful explanation, the audience will consider the different culture and his own
context, and interact with other discourse subjects, resulting in a new interpretation.
51 Opinion Leader Relationship and Subject Participation Tendency: A Coupling Analysis of Weibo
Hot Events
·Wang Hanxiao, Yu Deshan
In this research, participations of 486 Weibo hot events in 2016 are associated with 325 opinion leaders to build
an opinion leaders' event coupling matrix. Using coupling analysis, index analysis and social network analysis,
the study analyzes the coupling relationship and visually reveals the activity of opinion leaders, the relationship
between them and their subject participation tendency. Research findings suggest that Weibo's ecosystem has
an obvious preference for pan-entertainment and everyday life. Currently, four types of opinion leaders are
active in the Weibo ecosystem: (1) opinion leaders in recreation and entertainment; (2) opinion leaders in society
and everyday life; (3) opinion leaders in competitive sports; and (4) opinion leaders in finance and politics.
Through comparing these opinion leaders as well as relationships between them and different subjects, it was
found that there are many overlaps between opinion leaders of types (1) and (2); the degree of correlation
between these two subjects is relatively high; and in terms of opinion leaders in types (3) and (4), although their
subjects may involve other subjects, the degree of correlation between their subjects and other subjects is
relatively low, implying that they only focus on events in their own subject in most cases. This study uses
coupling to realize the connection between the text and the user and explore the hidden relationship between the
users. Its results may be used for collective behavior identification of marketing accounts, label dynamic division
of opinion leaders and grading detection of subjects.
66 Mutual Aid and Storytelling in Wechat Groups: An Exploratory Study on Wechat Groups of Immigrant
Chinese Community
·Xiao Rongchun
This paper is an ethnography and case study of mutual aid and storytelling in a WeChat group of immigrant
Chinese community. It finds that WeChat is an important part of the communication infrastructure and builds a
networked community. Continuous mutual actions form weak ties, and generate mutually beneficial social
networks. This social networking becomes the marginal man's important resource for living and development.
Community members acquire a sense of belonging through mutual aid and storytelling in WeChat groups. This
